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e QOur Roots

e Meet Tosi SuperBites

e Consumer Trends Landscape

e Why Tosi SuperBites
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Our Roots

For Tosi, it all comes back to family. Led by
mother-daughter duo, Stef and Chels, our
mission is to make honest, nutrient-dense,
delicious food that nourishes the body and frees
the mind. Tosi SuperBites are made with simple,
organic ingredients, low in sugar, and packed
with naturally-occurring plant-based protein.
And we never use added flavors, protein
isolates, artificial sweeteners or sugar alcohols.

It’s the perfect on-the-go snack,
wherever your day takes you!
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This super Mother-Daughter duo & their
delicious SuperBites are getting noticed

Forbes DAILY{BEAST POPSUGAR

21 Healthy Vegan and Gluren-Free Snacks to Pack

A Family Snack Business Built Best Snack: Tosi Cashew SuperBites Bt
Dn Healthy GoalS? WOrk And A I'm starting to see Tos) Cashew SuperBiles at more and more cafes,
DaSh Of Serendipity and I'm glad it’s spreading. This vegan snack is kind of like an

Janet Forgrieve addictive peanut brittle, without a bunch of added sugar, fillers, or
- E § ’ ’ - 3 .
L«, == : _ salt. So tasty. Special runner-up for a new take on a to-go energy

snack? Nud Raw Banana Crisps, which are mixed with cacao,

wonut, sesame seeds, and other delicious, healthy ingredients.
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USDA

Meet Tosi SuperBites

WE BLEND A HANDFUL OF ORGANIC, NUTRIENT-DENSE INGREDIENTS
INTO A TASTY AND NOURISHING ON-THE-GO SNACK!
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INCREDIBLY CLEAN NUTRIENT-DENSE SERIOUSLY YUMMY  ON-THE-GO READY

* USDA Organic & Non-GMO * Plant-Based Protein from e Naturally Delicious e Perfect Portable Snack
* Made with 7 Real-food Ingredients Nuts & Seeds e Satisfying Crispy Crunchy Bite e No Mess or Fuss (won’t melt!)
* No Added Flavors or Protein Isolates * Low in Sugar e Perfect for Dipping in Coffee and e Holds Up in Backpack or Gym Bag
e No Artificial Sweeteners or Sugar * Good Source of Omega 3s Yogurt
Alcohols ,
e No Fillers

e Free From Gluten, Soy, Dairy, and
Grains
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Tosi SuperBites 2.40z & 1.00z

ALL 8 TOSI SUPERBITES FLAVORS ARE AVAILABLE IN TWO HANDY SIZES:
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2.4 OZ SUPERBITES

« Scored into 5 “bites”
« Around 350 Cals/12g Protein for full bar
« Perfect for Meal Replacement or Portion-Controlled Snacking
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1.0 OZ SUPERBITES

« Individually-wrapped bars

« Around 140 Cals/5g Protein per serving
« Perfect for Healthy On-the-Go Snacking and Pre/Post Workouts



Positioned to Capitalize on 3 Key Consumer Trends

CLEAN INGREDIENTS

TYPE OF DIET FOLLOWED

Clean Eating*

Intermittent fasting
Gluten-free Diet

Low-carb Diet

4 Ketogenic or High-fat Diet .
Weight-loss Plan Key

Mediterranean Diet E = 2019

Plant-Based Diet E = 2018
Flexitarian
Vegetarian or Vegan Diet
§ PaleoDiet
Cleanse
¥ Whole30
DASH diet
Low-FODMAP*
Other

0% 5%

e |n 2019, Clean Eating & Plant-Based are new

diets consumers are following.

¢ 91% of U.S. consumers believe food and
beverage options with recognizable

ingredients are healthier

Source: Innova Market Insights
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10%

PLANT-BASED PROTEIN REDUCING SUGAR

77 %

OF PEOPLE TRYING TO LIMIT SUGAR

e Plant-based proteins often perceived as e 77% of Americans say that they are actively
healthier than animal proteins, as plant- based trying to reduce their sugar in-take
proteins have come to be associated with the Source: Foodinsight.org 2018 Trend Report

clean label movement.

e Consumers becoming more savvy about the

e The number of U.S. food and drink products with presence and impact of artificial sweeteners
“plant-based” call-outs +268% between 2012 and and sugar alcohols
2018

Source: Mintel



Tosi SuperBites Pair Perfectly with Coffee

PERFECT TASTE & TEXTURE
Clean Ingredients with Delicious Flavor & Satisfying Crunch—Ilike a better for you biscotti
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A Proven Track Record in Coffee Shops

At a national coffee retailer — Tosi SuperBites started with 1 SKU in Apr 2017. Velocities grew to 17 units per store per week

(USW), making it one of the account’s top-performing packaged snacks. As a result, account added second SKU in March
2019 and USW continue to grow.
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Tosi SuperBites Assortment and Merchandising

RECOMMENDED ASSORTMENT

DELICIOUSLY CRISP

tosi

ALMOND

SUPERIBITES)

PLANT-BASED PROTEIN WITH CHIA AND FLAX SEEDS

L3010

ALMOND 2.4 OZ
#1 Overall Tosi SKU
Top Coffee Shop Performer

SRP: $3.99
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DELICIOUSLY CRISP

tosi

PEANUT

K CHOCOLATE & SEA SALT

SUPER BITES |

PEANUT DARK
CHOCOLATE 2.4 OZ

New Flavor
Top Nutrition Bar Flavor
SRP: $3.99

MERCHANDISING

Tosi’s Clean, White Packaging
Stands Out From the Rest
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Tosi SuperBites can produce incremental sales
because they are incredibly unique

Tosi is adding incremental buyers to the Nutrition Bar category because it fills an unmet need for organic, real-food
protein that’s low in sugar and actually tastes good. And nothing eats like a Tosi!

TOSI RX BAR PERFECT BAR KIND BAR CLIF BAR

CERTIFIED ORGANIC

10 INGREDIENTS OR LESS

NO ADDED FLAVORS OR PROTEIN ISOLATES

(g
—
=z
—
=)
Ll
oc
G,
<

v v

5+ GRAMS OF PLANT PROTEIN/SERVING

6G OR LESS SUGAR/SERVING

<

SATISFYING CRUNCHY BITE

WON’T MELT OR FLATTEN

CACAAAS

VISIBLE, REAL-FOOD INGREDIENTS

’
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Availability and awareness
continue to grow
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The Perfect Addition to Your Packaged
Food Offerings

1. Tosiis on trend — clean eating; plant-based protein; low sugar
2. Unique proposition addresses white space in the category

3. Clean, white packaging reinforces brand proposition and stands out

4. Proven track record in coffee — Tosi and coffee pair perfectly together

5. Higher ring means more profit
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